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Courses and Teaching Plan for Undergraduate Foreign Students majoring in Marketing

Table 1
Theore Experiment & Internship Semester hours(weeks)
Course -
Course |Course| Course - Hours | -tical Experimen| Computer |  Field Field Assessment
Course name credits . . .
Category | type code (Weeks)|teaching|  tal study | practice | practice | 1 | 2 [ 3 | 4| 5| 6| 7| 8 method
hours hours hours hours weeks
112306-8 |Chinese Language 1-3 12.0 196 196 64 | 64 | 64 Test
112309-10 |A Survey of China 1-2 4.0 64 64 32 | 32 Test
113101-4 |Physical Education1-4 | 40 | 144 | 120 24 36 | 36| 36 | 36 Comprehensive
assessment
1091356 éff’;”ced Mathematics | 100 | 160 | 160 80 | 80 Test
109115 Linear Algebra 2.0 32 32 32 Test
Probability Theory and
e 109102 Mathematical Statistics 30 48 48 48 Test
General |~0mpu : P :
and -sory [202219 Ba5|s_of Engineering 30 48 48 48 Comprehensive
) Drawing Il assessment
public 116324 College Computer 3.0 48 32 16 48 Test
courses c -
033103  |Metal Working Practice B| 2.0 2 2 2 omprenensive
weeks assessment
Military Training, Military theory, ldeological and moral cultivation and legal basis, The outline of modern Chinese history, The
Exemption 14.0 fundamental tenets of Marxism, An introduction to Mao Zedong thought and the theoretical system of socialism with Chinese
characteristics, Situation and Policy.
74042 292+2
Sub-total 43.0 weeks 700 16 24 260 |\ cens | 148 | 36
Option| Select from the list of public optional 8.0 160 Select <Cross-cultural Communication and International Vision> <An Introduction to Western Culture> <An
-al courses ' Introduction to Chinese Culture> and other 5 interdisciplinary courses




Courses and Teaching Plan for Undergraduate Foreign Students majoring in Marketing

Table 2
Theore Experiment & Internship Semester hours(weeks)
Course . - - -
Course [Course| Course - Hours | -tical |Experimen| Computer| Field Field Assessment
Course name credits - . .
Category | type code (Weeks)|teaching]  tal study | practice | practice 23] 4] 5|6 method
hours hours hours hours weeks
D|s<:|p_I|ne Compu 210523 Microeconomics 3.5 56 56 56 Test
Basic | -Isory
Courses 210513 Macroeconomics 3.0 48 48 48 Test
210103 Management 3.5 56 56 56 Test
210111 Statistics 3.5 56 56 56 Test
910491  |P3@Organization and 30 | 48 | 24 24 48 Test
Management
910429 Management Information 20 32 32 32 Test
System
210110 Marketing 3.5 56 56 56 Test
210214 Accounting 3.5 56 56 56 Test
210201 Financial Management 3.5 56 56 56 Test
310401  |E-commerce 2.5 40 20 20 40 Comprehensive
assessment
310110  |EMUerprise Strategic 30 | 48 | 48 48 Test
Management
212410 Economic Law 2.0 32 32 29 Comprehensive
assessment
210153 International Tra(_je 95 40 20 40 Comprehensive
Theory and Practice assessment
902409 Fundamentgls of Machine 3.0 48 48 48 Comprehensive
Manufacturing I assessment
Fund t i i
202410 undamen E:}|S of Machine 95 40 20 10 Comprehensive
Manufacturing 11 assessment
910152 Advanced manufacturing 20 32 32 99 Comprehensive
system management assessment
210138 Operations research 35 56 56 56 Test
Sub-total 50.0 800 756 44 112 152|152 | 312 | 72




Courses and Teaching Plan for Undergraduate Foreign Students majoring in Marketing

Table 2
Theore Experiment & Internship Semester hours(weeks)
Course . - - -
Course |Course| Course .| Hours | -tical |Experimen| Computer| Field Field Assessment
Course name credits - . -
Category | type code (Weeks)|teaching tal study practice | practice 1 3 4 5 6 7 8 method
hours hours hours hours weeks
310150 Production operation 25 40 40 40 Comprehensive
management assessment
310163 Consumer Behavior 25 40 40 40 Test
310134 Marketing Research And 25 40 40 40 Test
Forecast
310164 Business Negotiation 25 40 32 8 40 Comprehensive
assessment
310165 Corpo_rate Marketing 25 40 40 40 Comprehensive
Planning assessment
210136 Advertising 25 40 40 40 Test
210302 |Public Relation 20 | 32 | = 32 Comprehensive
assessment
oS
310123 Sales management 2.0 32 32 32 Comprehensive
assessment
Compu 010129 Marketing professional 6.0 6 6 Comprehensive
“lsory Practice ' weeks assessment
010128 _Statlstlcgl software 10 24 24 24 Comprehensive
internship assessment
010127 !\/Iarketlr_lg software 1.0 24 24 o4 Comprehensive
internship assessment
ot0123 |EF sand Table 20 | 48 48 48 Comprehensive
Simulation assessment
Special 310166  |Introduction to Marketing| 1.0 | 16 | 16 16 Comprehensive
-ized assessment
Course 010108 Mark_eting Graduation 40 4 4 4k Comprehensive
Practice weeks | gssessment
010107 Mar'ketlng Graduation 11.0 1 11 11 | Comprehensive
thesis weeks | gassessment
416+21 48+6 | 15
Sub-total 45.0 weeks 312 96 8 21 16 40 | 64 [248 |, cors | weeks




Courses and Teaching Plan for Undergraduate Foreign Students majoring in Marketing

Table 2
Theore Experiment & Internship Semester hours(weeks)
Course . - - -
Course [Course| Course - Hours | -tical |Experimen| Computer| Field Field Assessment
Course name credits - . .
Category | type code (Weeks)|teaching]  tal study | practice | practice 3(4]5|6]|7 method
hours hours hours hours weeks
Option -
P 206127 Structural Dynamics 15 24 24 24 Comprehensive
-al assessment
306430  |Optimal Structure Design | 1.5 24 | 24 24 Comprehensive
assessment
306431 Principle of C_omposne 15 24 24 24 Comprehensive
Structure Design assessment
306432  |Engineering Elasticity 2.0 2 | 22 32 Comprehensive
assessment
306433 Large-span Spatial 15 24 24 24 Comprehensive
Structures assessment
Civil Engineering Comprehensive
306179 . 15 24 24 24
English assessment
306185 |Special Structures 15 24 24 24 Comprehensive
assessment
Analysis and Treatment of Comprehensive
306451 Engineering Quality 15 24 24 24 P
. assessment
Accidents
Sub-total 11.0 176 176 56 1120

Choose at least 6 credits




Courses and Teaching Plan for Undergraduate Foreign Students majoring in Marketing

Table 3
Theore Experiment & Internship Semester hours(weeks)
Course .
Course |Course| Course - Hours | -tical [Experimen| Computer| Field Field Assessment
Course name credits - . .
Category | type code (Weeks)|teaching[  ta] study | practice | practice | 1 | 2 | 3 | 4| 5|6 | 7| 8 method
hours | hours hours hours weeks
Compu v10010 Foundation oflnnoyatlon 10 32 20 12 32 Comprehensive
-Isory and Entrepreneurship assessment
Innovation Courses 1.0 Comprehensive
assessment
Open Experiments 1.0 Comprehensive
assessment
- . Comprehensive
. Research Training [ 0.5 Earn at least 3.0 credits. P
Innovatio- assessment
e i Research Training Il 05 Students can take part in part or all of Comprehensive
Entrepren-| Option . - assessment
eurship al Research Training I -V in semester 3-7. c —
- o omprehensive
Research Training III 0.5 P
assessment
- Comprehensive
Research Training IV 0.5 P
assessment
i Comprehensive
Research Training V 0.5 P
assessment
Innovation and 20 Earn at least 2.0 credits. BUT those credits are
Entrepreneurship Projects ' not included in the graduation credits.
Second Classroom Activities 20 Earn at least 2.0 credits. BUT those credits are

not included in the graduation credits.




